JANUARY 2018



Europe'shotel industry is off to a good start

After a fully satisfactory year for the European hotel industry, the challenge is to maintain this momentum. As Bulgaoeetatkes rotating Presidency of the Council of the E
the industry seems to be right on track considering results thus far into the year.

2017closed with &6.9%increase in RevPAR in November, followed By3%increase in December. Good performance continued 2@i@8with a RevPAR upd+/%. Overall, this
increase in RevPAR was due to both an occupancy raté.upeints from54.20in January2017to 56.8%in January2018and average daily rates ud 8%from 95.3to 96.9
euros.

Growth is evident on all segments: tB& hotels posteda 4.1%increase in RevPAR, thanks th.&point increase in occupancy rate and average daily ratek.6%. The3* and 4*
hotelsalso improved, with gains o6#4%and #.2%in RevPAR, respectively. Both benefit from higher occupancy rates and higher average daily rates than i@ JRnudrgs*
hotels areadvancingslightly witha RevPAR up7.0%due to a2.2point increase in occupancy rate am8.0%increase in average daily rates.

Most Europearcountriescontinueto build on the momentumbegunin 2017and showpromisingperformances

Latviais stealingthe showwith a RevPARIp +28.2%due to an occupancyrate up +9.4 percentagepoints from 46.0%in January2017to 55.4%in January2018 and averagedaily
ratesup +6.4%from 58.4 eurosto 62.2 euros

With a double-digit increasein RevPAR+10.9%), Belgiumexperienceda more favorableJanuaryin 2018than 2017 when the country reported a negativeRevPART -3.2% The
territory thus seemsto haveturned the pageon the attacksthat hit its capital . S t 3 Ddiehi @dghbor, meanwhile,experiencedincreasesn both its occupancyrate (+3.2
points) and averagedaily rates (+3.5%), resultingin a 9.0%growth in RevPAR

SouthernEuropeancountriesare alsoin good shape,suchas Spain(+8.4%), Italy (+7.1%), Portugal(+5.5%) and Greece(+5.6%), with good performancesn RevPARFiguresfor
Spainand Italy are due to an increasein both averagepricesand occupancyrates Resultsfor Greeceand Portugalare largelydue to an increasein averagedaily rates Eastern
Europewasboostedby the increasein Poland'sRevPAR+8.7%) due in particularto an increasein occupancyrate by 3.4 percentagepoints, followed by Hungary(+7.7%) which
achievedgrowth more through the increasein averagedaily rates (+4.7%). In WesternEurope,growth in Germany'sRevPAR+3.7%) resultedfrom an increasein occupancyate
by +2.2 percentagepoints while the RevPARN the United Kingdomincreased(+0.9%) thanksto just a slightincreasein averagedaily rates (+1.0%). With a 3.9% increasein its
RevPAR;rancekeepsstepwith the goodmomentumof the Europeancontinentand shouldcontinueto follow this trend.
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HOTEL RESULTS BY SEGMENT
IN EUROPE - JANUARY 2018

MONTHLY RESULTS YTD RESULTS

Average Daily RateE(VATexcl) AverageDaily Rate(e VATexcl)
| 1,4 i 3 | |

o 1,6% 41% % ‘ 1,4 1,6% 4.1%
3* 1,9 2,0% 5,4% 3* 1,9 2,0% 5,4%
4 1,8 0,9% 4,2% 4 1,8 0,9% 4,2%
5+ 2,2 3,0% 7,0% 5+ 2,2 3,0% 7,0%
Global 1,7 1,6% 4,7% Global 1,7 1,6% 4,7%

Note : The indicators are compared to the same period of previous yedANEBARY018vsJANUAR®017
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METHODOLOGY

@® Conventions

Thereport presentsthe resultsof corporate brand hotelsin Europe The sampleconsistsof a total of more than 6,500 hotels, representingmore than
800,000rooms Thebreakdownby segmentis asfollows: 30%for Budgetand Economidotels,30%for midscalehotelsand40%for upscalehotels.

Hotelsare classifiedaccordingto the hotel star system from 1* to 5*. Thecategoryof corporatechainhotelsare allocatedindividuallyaccordingto MKG
| 2 & LIA imbrketexpértdéandreflectthe a Y I NJ Gfii IA & & A il doDpletnénoythe official rating system(spf the country (if any) Thecategory
breakdownsfor globalsupplyare takenfrom MKGI 2 & LJA (databaseand ain information provided by statisticaland/or hotel industry institutions
(e.g. associationsynions.

® Glossary

0 Occupancy rateNumber of sold rooms divided by number of availaioems

0 Average dailyrate: Room revenue divided by number of sold rooms

o0 RevPAROccupancy rate average daily price anom revenue divided by availableoms

0 Available roomsCapacity x number afperating days (within a month)

0 Sold roomsCapacity x number of operating days x occupaaty

o Room revenueRoomrevenue expressed net of VAGx¢luding other types of revenue
such as food anHeverage, etg
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